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About SymphonyAI 

SymphonyAI is the leading enterprise AI SaaS company with productized, 
packaged AI application suites for high-value use cases in key verticals. It 
empowers companies in retail/CPG, financial services, industrial, enterprise 
IT and media sectors and count more than 2,000 of the world’s leading 
organizations as customers.

Headquartered in Palo Alto, California, SymphonyAI’s global workforce of 
2,500 talented professionals spans 26 countries, offering unparalleled 
expertise and support to enterprises worldwide. 



Executive Summary 

Using AI to talk about AI

Saved US $200 K and execution time with AI tools for creative work and 
creative production with AI powered Gauge Artwork Studio 

Objective of the campaign: Communicate how the generative 
AI-powered Copilot can transform and address the inefficiencies of the 
current state of service desks, delivering the much-needed experience that 
employees deserve through a compelling ad campaign.  

Call To Action (CTA):  Sign up for the demo; 

Global Rollout: US/Europe/Asia 

Target Audience: CIOs/IT Managers/I&O Leaders/ Service Desk Heads;  

Target Segment: Upper mid-market/Enterprise (3.5 K employees & above) 

Creative units: Digital Ads – LinkedIn/Programmatic, Short-videos, Html 
Emails, Infographic etc.,  

Timeline: Launch in August 2024 

Campaign Thought: In a world where AI has become ubiquitous, everyone 
is talking about its potential to increase productivity and reduce costs. But 
how do we rise above the noise and break through the clutter in a market 
flooded with similar claims? 

Campaign Idea: What if we used AI itself to demonstrate efficiency and 
productivity to capture AI-powered IT Service Management (ITSM) 
benefits?  

Execution: The concept revolved around using AI to help AI. By employing 
advanced AI tools, including our proprietary AI powered auto resizing tool 
(Gauge Artwork Studio) for creative production, we created stunning 
visuals, videos, and content, including several adaptations that loudly 
resonated with our audience. 

Result: This AI-powered approach generated vivid imagery and captured 
attention, delivering impactful messages that emphasized cost efficiency 
and innovation. The campaign’s results were dramatically reduced costs and 
man-hours, ultimately saving US $200,000 in production of the 
communication campaign while breaking the clutter 
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Collaterals

 Global LinkedIn Posts 

Link for LinkedIn Posts 

Link for Videos

Link for  
Landing Page

Landing Page

Short WhatsApp Videos

https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EhFdt1PZOh1KqIJrBc4HqcQB3gbKaj_bN_J1JWSNvsvjQQ?e=AWroQB
https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/ElB3UNpx7CBOjMTvcrVEgncBkUE-u2z7yKl64tm3ELxJow?e=78lUFZ
https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EoMy9p4jeohNqC0UeJRu1ngBsN8qKmjMs26VWANeDAITDg?e=QXJOh2


Webinars designed to disrupt the market

Vibrant EDMs that resonate with the Target Audience 

Link for eDMs

Link for Webinar

https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EsQ2_A9lazhLovC0RtWbZygBPpfhzBCmlI3LJ9gKMz-agg?e=dl2oiG
https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EoBq3SHdHPlLlWX-xjlN-7YBFgGZtl_OuM9VBwf39cGKCg?e=demFag


Mood Enhancing Animated Digital Banners - Programmatic

Webinars focussed on Dubai and Kuala Lumpur Markets
Link for Animated Digital Banners

Link for Event Collaterals

https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EoXbBwqtBLBBn-6LRnIkYHMBQhmOs7cvfBz1Iz_Q6Zq3pw?e=Q6SQW9
https://gaugeadvertising-my.sharepoint.com/:f:/p/kishor/EiTpfZqfC79CuYwa-QChnKoBNyTbAyTp7MKyOuzLZaH0wg?e=jozKAu


Effectiveness of Our Work 

The sizzle of the steak lies in the Highest ROAS 
within the industry  

While there is no single industry standard, a common bench mark for 
estimated revenue value of their MQLs as a proxy for Return on Advertising 
Spend (ROAS)

= US $11000 K Pipeline /19 K advertising dollar spent (incl. event costs)

=579:1 

(Industry benchmark: Blended ROAS considering both Paid and organic is around 200:1 to 3:1)

This campaign delivered the following results:  

• 14% improved open rate for emails 

• 28.5% Improved engagement rate for digital ads 

•  77.78% improved leads 

•  $11 M worth of pipeline 




