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Order Away Delicious Chinese Food From
This Outlet In Pitampura
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delhitimes.food - Follow
Oriental Mom

delhitimes.food @orientalmom.in brings to you "Chickens of Asia
Festival” all month long. A carefully curated menu highlighting
flavorsome & umami chicken dishes from across the Southeast
Asian region. The menu boasts a variety of Dishes from Korea,
Vietnam, China to name a few. Some of the must try dishes on this
menu are the Korean fried chicken, Crispy fried chicken with
mustard sauce & Sichuan chicken dimsum.

Criental MOM is also one of the few delivery brands that has
inhouse made noodles & Dimsum. With a wide reach across Delhi
& Noida, you can enjoy this festival by ordering in from the comfort
of your homes.

Locations: Pitampura, South Extension, Dwarka, Tilak Nagar, Mayur
Vihar, Patel Nagar, & Noida

Website: https://www.orientalmom.in/
Available on Zomato & Swiggy

#oriental #0rientalfood #Noida #delhi #platter #fooddelivery
#homedelivery #delhincr #newdelhi #indianfood #korean
#chinesefood #northdelhi #delhifoodies #kebab #nenvegfood
#ordernow #northdelhi #foodstagram #fooddelivery
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Rated as part of
“The best in Delhi-NCR”
by Zomato in 2019
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Top restaurants
of the year 2019
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the only food app you'll ever need
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ambitious & committed core team

Ashok Goel

With 30 years of
experience in consumer
advertising and retailing,
Ashok brings rich insights
on consumer
psychograph. Started his
career in JWT and helped
Nestle launch Maggi in
India. He now heads
Luxury watch retailing
division that owns TAG
Heuer and Hublot
distribution in India.

Pawan Chohan

With 25 years of
experience in sales and
marketing, Pawan is a
digital marketeer who
understands and jockey
complex customer digital
journeys. He heads the
Advertising agency and
help Microsoft(s) of the
world in outreach.

Surender Keswani

With 20 years experience
of operations go-to-man,
his deft hands can
streamline any project
tasked with. He now
heads the Glue
brandWorks and
responsible for expansion
and profitability of Oriental
Mom and allied brands.

Rishab Guilshan

Ex-Head of strategy &
digital growth + part of the
Board at the Times of
India group. Previously,
was MD & Partner at The
Boston Consulting group.
Set up the BCG “Green
Shoots” accelerator for
Startups.




I capable and engaged ops team

Vishal Kharel Mim Kumar Amit Kumar Sumit Mehta
Brand Chef, Oriental Mom Senior Manager, operations Manager — Procurement Comm Specialist

With 20+ years of Handles Staff Recruitment & Supplies Brand custodian and
experience and being the and Training, Employee Source and Supply Social Media Manager
name behind establishing Productivity on a mission efficiently and effectively with an eye to make the
major Chinese food mode. Overall responsible as per the defined KPls. brand distinct in the
brands across Delhi-NCR, for meeting food preparation Has 10 years of market

Vishal has a penchant for time and quality benchmarks. experience in food

creating new dishes and Has 15 years of experience in industry

experimenting with the food industry. His last

regular palate. assignment was in Bercos




SC_aI i ng up phase 3
orientalmom

Packaged Foods
Quick Cook Sauces (Launched)
RTEs (In pipeline)
Frozen Momos

phase 2 Frozen Spring Rolls

Frozen Chicken Popcorns

Portfolio &
Channel Expansion

QSR

Small format urbanest

100-110 QSR outlets
by FY27

»

07 Cloud Kitchens,
8000+ orders/month,

phase l monthly GMV- INR 50 + lacs,

Repeat Users > 50%

80-90 Cloud Kitchens
by FY 27

»




India’s food services industry, which has grown
by 8% over the past siz years, is expected to grow
at a higher rate by 9% over FY20-25P
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second-largest
consumed food in India

Estimated at around 20 per cent (%)

of the Rs 3.7-trillion domestic 20

food service market. For the 21
overall food services industry, 2

the Indian cuisine has the 20 1
highest share followed by the 15

Chinese cuisine
10

American
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How Indian Chinese Food Became
India's Favorite Cuisine
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we stand out in a large &

crowded space

Cloud
Kitchens

Restaurants

QSR

Unoccupied space
(—} Highly scalable
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I sky Is

the limit /
— o —

Consumption spend in India

Share of F&B 1% 1.5%
Our core TG’s share 20% 25%
Premium segment 25% 35%
Addressable market 1B 5B

(USD)
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projections
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